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The season has started well with excellent training and racing in South America. The 

team left for Chile on August 23rd and arrived in Santiago  on the 24th around 10 in the 

morning local time. After we collected all the kit we set of in two buses up to La Parva. 

The equipment was in two trucks that looked like cattle trucks which followed behind us.  

The drive was not long in miles, but with a lot of winding mountain roads as La Parva is 

very high, about 2800 meters. The drive took about 4 hours, after a long flight it seemed 

to take forever.  When we arrived it was snowing and cold and we had to unpack the 

trucks, after this we had to prepare our equipment so we were very tired when we eventu-

ally got to bed. 

         Skiing for the first day of a new session is always good, especially as the last time I 

had skied was back at the end of May, I was really looking forward to skiing again. 

The training was excellent and up to September 11th I was skiing very well in all disci-

plines, with some good results in super G and downhill at races in Terms de Chillan 

which improved my rankings. I tend to think of myself as a speed skier, but my Slalom is 

now improving a lot which bodes well for the newly introduced Super combined races. 

During a GS race on the 12th, I crashed badly and it turns out following a scan that my hip 

flexor is torn, that’s ski racing! Just as I was getting into some good form and before 

some key races! 

I had to rest and had daily physiotherapy which seemed to do the trick, however I was 

very down as I was missing some key races. I managed to get back to some free skiing 

before we left on the 24th September for a very uncomfortable flight back to UK. 

Back home in Scotland I attended the FASIC clinic in Edinburgh and went through two weeks 

of extensive Physio and ex-

ercise with Sandy, the team 

Physio, once again she did a 

fantastic job of putting me 

back together. I was back to 

full fitness by the middle of 

October and was able to 

attend the final training 

camp in Austria before the 

start of the European season 

in November. 
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The new discipline of Super Combined   

is great for me, it involves 1 run of 

SuperG or Downhill and 1 run of Sla-

lom, both on the same day if condi-

tions permit. On the 27th November I 

raced my first European Super Combi 

in Davos, Switzerland. There were 120 

starters and I finished 15th, a great 

race , a great result and a great start 

to my European season. As I finished 

only 1.61 seconds behind the winner, 

Yoan Jaquet of Switzerland over the 

two legs. 
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In the run up to Christmas I raced a FIS Giant Slalom in 
Fitzmoos, Austria finishing 12th out of 150, another great result and the best Giant 
Slalom result of my 
career. 
 

Altenmark 

The first Downhill of the season ended on the second training day with a crash on 

the multiple jumps, this bruised my shins so badly  that the next morning I could 

not get my boots on! I had to pull out of the race. Once again the curse of ski rac-
ing had struck! Looking on the positive side, I got home a couple of days early to 
enjoy a great family Christmas in Aberdeen. 

Following physiotherapy and some rest I will be back in Austria on the  

31st December ready to take on the best in Europe and continue to improve my 
world rankings in all disciplines. 
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This story can fit 150-

200 words. 

One benefit of using 

your newsletter as a 

promotional tool is that 

you can reuse content 

from other marketing 

materials, such as press 

releases, market stud-

ies, and reports. 

While your main goal of 

distributing a newsletter 

might be to sell your 

product or service, the 

key to a successful 

newsletter is making it useful 

to your readers. 

A great way to add useful 

content to your newsletter is 

to develop and write your own 

articles, or include a calendar 

of upcoming events or a 

special offer that promotes a 

new product. 

You can also research arti-

cles or find òfilleró articles by 

accessing the World Wide 

Web. You can write about a 

variety of topics but try to 

keep your articles short. 

Much of the content you put in your 

newsletter can also be used for your 

Web site. Microsoft Publisher offers 

a simple way to convert your news-

letter to a Web publication. So, when 

youõre finished writing your newslet-

ter, convert it to a Web site and post 

it. 

you can choose and import into your 

newsletter. There are also several 

tools you can use to draw shapes 

and symbols. 

Once you have chosen an image, 

place it close to the article. Be sure 

to place the caption of the image 

near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is an 

important part of adding content to 

your newsletter. 

Think about your article and ask 

yourself if the picture supports or 

enhances the message youõre trying 

to convey. Avoid selecting images 

that appear to be out of context. 

Microsoft Publisher includes thou-

sands of clip art images from which 

Inside Story Headline 

nally, you might comment upon new 

procedures or improvements to the 

business. Sales figures or earnings 

will show how your business is grow-

ing. 

Some newsletters include a column 

that is updated every issue, for 

instance, an advice column, a book 

review, a letter from the president, 

or an editorial. You can also profile 

new employees or top customers or 

vendors. 

Inside Story Headline 

This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. You 

can include stories that focus on 

current technologies or innovations 

in your field. 

You may also want to note business 

or economic trends, or make predic-

tions for your customers or clients. 

If the newsletter is distributed inter-
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quote from the 
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Caption describing 

picture or graphic. 
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